
Landscape contractors are curious about their 
options when it comes to battery-powered 
equipment. Get in front of these prospects  
in our LM Battery-Powered Equipment Guide! 

The supplement will feature:
	» An article outlining the pros and cons of non-gas 
equipment.

	» The newest innovations and trends.
	» Equipment purchasing, operations and maintenance tips. 
	» Listing of landscape industry manufacturers that offer battery-powered models.

Supplement distribution includes:
	» December insertion into Landscape Management (70,041)
	» Promotion in our LM email newsletters (79,809)
	» Promotion via LM social media channels and landscapemanagement.net

Source: LM March 2022 Verified Audit Circulation Report
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B
attery-powered equipment is a major focus 
for many manufacturers, with companies 
such as Kress, Stihl, Husqvarna, DeWalt 
and more introducing new electric lines at 
the 2022 Equip Expo.

As part of our annual State of the Indus-
try report, we asked our readers about their inter-
est in incorporating battery-powered equipment into 
their operations. Responses split evenly among those 
who plan to add electric equipment and those who 
don’t. And 14 percent of survey takers already use 
battery-powered equipment. This is up from 2021 
where only 6 percent of respondents said their opera-
tions already deploy electric equipment.

SOUND OFF
An owner of an operation in the Midwest that pro-
vides maintenance, lawn care, irrigation and snow 
removal operation is investigating electric handheld 
equipment and plans to add a hybrid truck next year 
— if vehicle inventory issues level off.

“We are testing battery-powered string trimmers 
and chainsaws,” the owner said. “We are adding a 
hybrid truck next year (if we can get it).”

An owner of a weed, disease and insect control, 
fertilizer, design/build and irrigation operation in the 
Southwest uses Stihl electric equipment but doesn’t 
plan to add more soon.

“There are also many items that use gas and oil 
that we will not be changing to battery-powered 
because we like the equipment as-is, and we will 
not be purchasing new equipment while the current 
equipment still works,” the owner said.

The CEO of a full-service operation in the West 

plans to continue 
using handheld 
battery-powered 
equipment.

“For our opera-
tions right now, we 
are sticking with 
small hand tool 
(battery-powered) 
equipment. We 
have tested mowers 
but are struggling 
with cost and effi-
ciency,” the CEO 
said. “Technology 
is getting much bet-
ter, but we feel holding off for a bit is OK.”

Trialing is the name of the game for an operation 
in the Southeast that currently deploys Stihl, Mean 
Green Mowers and Toro products. The company 
plans to continue to trial more equipment to see what 
works best for the operation.

“We’re still trying to find the best fit,” the supervi-
sor said.

A co-owner of a full-service operation in the Mid-
west said the company’s battery-powered DeWalt 
chainsaws are great for small jobs.

“We currently use Greenworks, and it is roughly 
5-10 percent of our total inventory,” a general manager 
of a full-service operation in the Southwest said.

TAKING THE LEAP
Forty-three percent of respondents said they plan to 
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SURVEY SAYS …  
Readers see future with  
battery-powered equipment
State of the Industry respondents sound off on 
the future of battery-powered equipment
BY CHRISTINA HERRICK | LM EDITOR

Continued on page BP4

I currently use battery-
powered equipment

Would you consider 
using battery-powered 
equipment?

NO 
43%

14%

YES 
43%
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While choosing a brand of 
battery-powered equipment 
is a big decision, a bigger 
decision might be how to keep 
that equipment charged. Some 
choose to buy enough batteries 
to last all day, while others look 
for opportunities to recharge 
during the day.
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While choosing a brand of 
battery-powered equipment 
is a big decision, a bigger 
decision might be how to keep 
that equipment charged. Some 
choose to buy enough batteries 
to last all day, while others look 
for opportunities to recharge 
during the day. Why infrastructure is  

the latest buzzword in  
battery-powered equipment

Thinking about 
going electric? 
Learn why it's 
important to 
understand 
your charging 
needs before 
making the 
jump to battery

BY CHRISTINA HERRICK | LM EDITOR
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W
ith rising gas prices, 
noise restrictions 
and two-stroke 
engine regulations, 
it’s no wonder some 
contractors are 

looking to electric handheld equip-
ment and mowers for solutions.

Industry experts caution contrac-
tors that the conversion to battery-
powered equipment isn’t as simple  
as switching a gas-powered string 
trimmer for a battery-powered one. 
The more battery-powered equipment 
an operation invests in necessitates 
more batteries and chargers. Often, 
green industry businesses lack the 
right amount of power at their shop 
to meet the increased demand on  
the grid.

To learn more about what a land-
scape operation should know about 
its power structure and needs, we 
spoke to Jack Easterly, global busi-
ness segment manager for zero-
emission landscaping at Husqvarna; 
Christine Potter, president of the out-
door business unit within the tools 
and outdoor division of Stanley Black 
& Decker; Paul Beblowski, product 
manager for Stihl’s professional bat-
tery line and Daniel Mabe, founder 
and president of American Green 
Zone Alliance (AGZA). 

THE FIRST STEP
Beblowski says the 
importance of infra-
structure is quite sim-
ple: “It supports the 
professional user at 
and beyond the job site,” 
he says.

Potter says the term 
infrastructure brings up critical ques-
tions a landscape professional should 
ask before transitioning to battery.

“One of the biggest things that the 
landscapers need to consider is, ‘Where 
do I charge it? How do I charge it, and 
when do (I) charge it?’” she says.

Easterly encourages pros to think 
about the electrical power available 
at a shop. He says many landscape 
companies lease properties, which 
complicates making the necessary 
upgrades to an electrical system to 
support battery charging.

“You may be able to charge your 
fleet of battery products today with 
existing infrastructure and what 
energy you have available,” he says. 
“However, the (electrical) infrastruc-
ture across America, Canada and even 
globally are not ready for the growth 
we are starting to see in this industry.”

This means the type of outlets 
needed to charge batteries or electric 

Continued on page BP12

Paul Beblowski



Ad Size Specs Rate
Very Limited  

Positions Available

Full-Page Spotlight 7.375" x 10.5"
(Publisher creates)

$4,750 ONLY 12

Full-Page Advertisement 7.375" x 10.5"
(Advertiser supplies)

$5,000 ONLY 3
Cover 2, 3 or 4

Highlight your

Materials Submission:
For Cover 2, 3 or 4 advertisers: Your ad material must be submitted via the ad portal:  
https://northcoastmedia.sendmyad.com. Add .125" on all sides for bleed ad.  
View a brief tutorial video: northcoastmedia.net/sendmyad. Contact Karen Lenzen at 216-978-3144 if you have questions.

For spotlight advertisers: Your account manager will supply spotlight guidelines and submission instructions.

Ad Close: Nov. 6 • Materials Due: Nov. 13

T he 600MH is the cable-laying machine manu-factured in Canada by Portable Winch Co., a well-established company since 2003. The machine was originally designed to optimize the work of robot mower installers more than five years ago and has improved over time to adapt to the needs of the workers. A battery motor was devel-oped in collaboration with Greenworks Tools in 2018 to bring the gas-powered model to the new era!Indeed, more and more customers and users are looking for battery-powered tools. Whether it is for their incredible level of performance and requiring no maintenance or because they have zero emis-sions, your customers will always be pleased to see 

you arrive with a 
battery-powered 
equipment. The 
efficiency of Lith-
ium-Ion batteries 
no longer needs to 
be proven and the 
600MH-Li is no 
exception. 

The 600MH-Li’s 
motor features 
three speeds and 
gives the flexibil-
ity to adjust the 
pace in accor-
dance with the 
terrain and land-
scape, allowing 
users to install 
even in the steepest slopes, while providing sturdi-ness, durability and portability that professionals are seeking. It can bury up to 2,000 feet of wire per hour. What used to take days of hard work can now be achieved by a single worker in one day! In fact, the 600MH-Li is designed to be carried and oper-ated by one person and its ergonomic anti-vibration handle folds down. 
As installers have expressed needs, we’ve devel-oped a range of accessories, like the wire twin-ning device that allows users to quickly go around islands and bury both wires in the same trench without having to do it manually. More add-ons also have become available to ease the installation work of several types of wires. See 600mh.com for all details and to benefit from a special price before the year ends!

Portable Winch Co.

Portable Winch Co.  |  1170 Thomas-Tremblay, Sherbrooke, Quebec, Canada J1G 5G5  |   888-388-7855   600mh.com  |   Facebook.com/portablewinch.info
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	» Company name/logo

	» Product description (300-400 words)

	» 2–3 photos of your products

	» Key contact information including phone  
and email address

	» Company website address/social media links
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SPOTLIGHT INCLUDES:

LIMITED AVAILABILITY! ACT FAST!

Only 3 full-page 
ad positions &  
12 spotlights 

available!
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